Y
)

REX
Raaok Stare

ORAL
COMMUNICATION
IN CONTEXT

Ramona S. Flores

. A |
ﬁ /'

{

“ ~

First Edition




CONTENTS

DEDICATION vii
PREFACE ix
ACKNOWLEDGMENTS xi
INTRODUCTION xiii
UNITI

Understanding Communication

LESSON1  Exploring the Nature of Communication 3

LESSON 2  Explaining the Nature of Communication
Introducing the Models of Communication
Aristotle’s Model of Communication
Shannon-Weaver’s Model of Communication
Schramm'’s Model of Communication
White’s Model of Communication

LESSON 3  Explaining the Process of Communication
Introducing the Elements of Communication
Speaker
Message
Listener
Channels
Response
Feedback
“Noise”
Communicative Situation

LESSON 4  Explaining the Dimensions of Communication
Verbal /Nonverbal
QOral / Written
Formal/ Informal
Intentional / Unintentional




LESSON 5  Elaborating on the Influence of
Culture on the Dimensions of Communication 13

LESSON 6  Elaborating on the Influence of Gender on
the Dimensions of Communication 15

LESSON 7  Explaining Nonverbal Miscommunication 18
Paralanguage
Flowers
Colors
Chronemics
Proxemics
Haptics
Gestures
Facial Expression
Posture and Personal Appearance

LESSON S8  Explaining Verbal Miscommunication 24

UNITHI
Communicating for a Reason

LESSON 9  Exploring the Functions of Communication 29
Explaining Regulation/Control
Explaining Social Interaction
Explaining Motivation
Explaining Information
Explaining Emotional Expression

UNIT Il
Using Communicative Strategies

LESSON 10 Enhancing Competence in Using
Communicative Strategies 43




LESSON 11  Learning the Types of Speech Context EE)
Intrapersonal Communication
Interpersonal Communication
Dyadic Communication
Small Group Communication
Public Communication
Mass Communication
Organizational Communication
Intercultural Communication

LESSON 12 Learning the Types of Speech Style 49
Intimate
Casual
Consultative
Formal
Frozen

LESSON 13 Learning the Types of Speech Act 53
Locutionary
locutionary
Perlocutionary

LESSON 14 Learning to Use the Types of Communicative

Strategy 56
Nomination
Restriction
Turn-taking
Topic-control
Topic-shifting
Repair
Termination
UNIT IV
Communicating the Message
LESSON 15 Preparing and Delivering a Speech 65
LESSON 16  Understanding the Types of Speech 66
According to Purpose

According to Manner of Delivery



LESSON 17  Principles of Speech Writing
First Principle: Choosing the Topic
Second Principle: Analyzing the Audience
Third Principle: Sourcing the Information
Fourth Principle: Outlining and Organizing
the Speech Content

LESSON 18 Principles of Speech Delivery
First Principle: Articulation
Second Principle: Modulation
Third Principle: Stage Presence
Fourth Principle: Facial Expressions,
Gestures, and Movement
Fifth Principle: Audience Rapport

REFERENCES
GLOSSARY

INDEX

74

85

93




INDEX

A
Aristotle, 5
audience, 3

B
beliefs, 24

C
casual, 49
channel, 9
chronemics, 20
colors, 20
communication, 1, 3, 8, 29
elements, 8
channel, 9
communicative situation, 10
feedback, 9
listener, 8
message, 8

noise, 9 .

response, 9
speaker, 8

dimensions, 11
formal/informal, 12, 13, 16
influence of culture, 13
influence of gender, 15

intentional / unintentional, 12, 14, 16

oral /written, 12, 13, 16

verbal /nonverbal, 11, 13, 15, 18

models, 5
Aristotle, 5

Eugene White, 7
Claude Shannon and Warren
Weaver, 5
Wilbur Schramm, 6
reasons (functions of
communication), 29
information, 30
emotional expression, 30
motivation, 29
regulation and control, 29, 30
social interaction, 29
communicative strategy, 43, 56
nomination, 56
repair, 58
restriction, 57
termination, 59
topic-control, 58
topic-shifting, 58
turn-taking, 57
control, 30
cyclical model, 7

D
dyadic communication, 43, 45, 47

E
emotional expression, 30, 37

F
facial expression, 22
feedback, 7, 9

field of experience, 6
INDEX |



pm—"

gender, 15, 19
gestures, 21

H
haptics, 21

I

impromptu speech, 71

information, 30, 35

illocutionary act, 43

intercultural communication, 47
interpersonal communication, 43, 44
intrapersonal communication, 43, 44

L
listener, 3, 8

locutionary speech act, 43, 53

M

mass communication, 46
mass media, 46

message, 8
miscommunication, 11, 24
motivation, 29, 34

N

noise, 5, 9

nonverbal communication, 18
nonverbal cues, 31, 32, 34

(o)

opinion, 24

organizational communication, 46
formal, 46
informal, 46

94 | ORAL COMMUNICATION

P

paralanguage, 19
perlocutionary act, 43
personal appearance, 22
posture, 22

proxemics, 21

public communication, 45, 65

purpose, 47

R

recasting, 59
regulation, 30
repeating, 59
response, 9

S
small group communication, 45, 47
social interaction, 29, 32
social media, 46
speaker, 3, 8
speech act, 43, 53
illocutionary, 54
'locutionary, 53
perlocutionary, 54
speech context, 43, 4
interpersonal communication, 43, 44
intrapersonal communication, 43, 44
speech delivery
extemporaneous speech, 72
impromptu speech, 71
memorized speech, 70
principles, 80
articulation, 80
audience rapport, 82
facial expressions, gestures, and
movement, 82




modulation, 81

stage presence, 81
reading or speaking from a
manuscript, 70
speech purpose, 65
entertainment, 68
exploratory or informative, 66
goals of speech, 66
persuasive, 67
speech style, 43, 49
casual, 49
consultative, 49
formal, 50
frozen, 50
intimate, 49
speech writing

principles, 74

analyzing the audience, 75
choosing the topic, 74
outlining and organizing the speech
content, 77
sourcing the information, 77
techniques, 78

T
telephone model, 5

\Y

verbal cues, 30, 32, 34, 37

verbal miscommunication, 24
communicative situation, 25
opinions and beliefs, 24

people, 24
topic, 24

INDEX | 95



